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= Crystal Cruises appointed Cruise Profes
® sionals as the Preferred Sales Agency in
India

To further strengthen its presence in India's luxury cruise market, Crys-
tal Cruises appointed Cruise Professionals as its Preferred Sales Agency
(PSA). For more than 30 years, Crystal has been synonymous with unpar-
alleled cruising experiences, renowned for its world-class service, lavish
accommeodations, and immersive global itineraries. In 2022, the brand
embarked on an exciting new journey after being acquired by A&K Travel
Group, a leader in luxury travel,

Following this acquisition, Crystal's legendary ships, Crystal Serenity and
Crystal Symphony, underwent extensive refurbishments before making
their grand return, redefining the standards of luxury cruising. Express-
ing enthusiasm about the partnership, Nishith Saxena, Founder and Di-
rector of Cruise Professionals, stated, “We look forward to welcoming
your guests to the exceptional world of Crystal. With the addition of
Crystal to the portfolio, we continue to remain the most diversified
Cruise Representation Company in India and we hope to continue to
receive your support in 2025 and beyond.”

32M adition of SATTE concludes in New
Delhi

Nith over 2,000 exhibitors from 50 countries participating, South Asia
Travel and Tourism Exchange (SATTE) in New Delhi from February 19,
to 21, saw a footfall of over 40,000 tourism professionals on the first
day itself. The 32nd edition of SATTE by Informa Markets was inaugu-
rated by Gajendra Singh Shekhawat, Minister of Tourism and Cuture,
Covernment of India, along with V Vidyavathi, Secretary, Tourism, Gov-
ernment of India.

“The future holds immense promise, especially with the rise of MICE
tourism, which calls for robust infrastructure across the country.
In recent years, we have seen a significant increase in hotels, and
the number of aircraft is expected to triple. The government is fully
aligned with this growth, supporting states in developing 40 new
destinations and encouraging unigue tourism experiences nation-
wide. With domestic trade on the rise and people’s incomes grow-
ing, investments in tourism infrastructure will create a ripple effect
across the economy,” Shekhawat said on the occasion.
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Mount Lavinia Hotel appoints Nijhawan Group as India re

Mount Lavinia Hotel, one of Sri Lanka's most iconic heritage properties, has appointed Nijhawan Group as its official Sales, Marketing and PR Rep-
resentative in India. This strategic partnership aims to strengthen Mount Lavinia's presence in the Indian market, driving awareness, engagement
and business opportunities across the leisure, MICE and wedding segments.

“We are excited to partner with Nijhawan Group to expand our footprint in India. Their expertise in trade relations, weddings industry and
public relations makes them the perfect partner to showcase Mount Lavinia's rich heritage and premium offerings to Indian travelers,” says
Saakya Ukwatte, Managing Director at Mount Lavinia Hotel.

“Mount Lavinia Hotel is a landmark property that embodies Sri Lanka'’s rich history and hospitality. We are honored to represent them in India
and Jook forward to leveraging our expertise and industry relationships to strengthen their brand presence, drive business growth and posi-
tion Mount Lavinia as the preferred choice for Indian travellers,” says Priyanka Nijhawan, Director — Representations, Nijhawan Group.




